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1. Overview

A. The arrival situation of everyday:

2012-8-23
38. 03%

Data Total arrive times Total arrive visitors
2012-8-22 9263 8954
2012-8-23 6485 6218
2012-8-24 5355 4790

Total 21103 19962
2012-8-24
9.47%
J

 2012-8-22
52. 50%
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2. Analysis of visitors’ locality:
A. The source of the visitors’ region:

visitors from
abroad
3.54%

Other MainLand
China Visitors
38.15%

/ \ Local Visitors
57.90%
Visitors from HK

and Taiwan
0.42%

B. The classified statistic of the visitors’ area (not including local

visitors):
Central China Southwest China North China
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North t Chi 6'4& 1j6% 17.12% Northeast China
orthwest China / ppod
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East China j

61.55%

South China
5.89%




The proportion illustration of the visitors with various province

——not including local visitors

Xinjiang 0.14%

nggu 0.27% Inner mongolia 0.18%

Qinghai 0.00%

Kizang 0.00%
Sichuan 0.913%

/ Guizhou 0.094

ﬁ Yunnan 0.00%_°
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uangxi 0.148yangdong 5.48% iwar
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D. Analysis of country and area:

Africa
1.76%

Oceania
0.88%

South America /
529%

Hong Kong
Macau and
Taiwan
10.57%

Asia
North America 50.66%
10.13% Europe
20.70%
Asia W Europe
North America South America
H Oceania Africa

B Hong Kong Macau and Taiwan
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3. Analysis of visitors’ department and position:

A. Classified statistic of the visitors’ department

Purchasing,
8. 02% Management,
6.80%
Sales, 50.67%
. Technology,
30.98%
Not SpeC|fy,
3.53%

B. Classified statistic of the visitors’ position

Staff, 34.15%

Managers ,
/ 49.63%
Not Specify,
1.17% |

Decision Maker Ser\/lce 0.50%
14.55%
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4. Analysis of the questionnaires by the visitors onsite:

Question 1. What is your main business?

Owner of Project/Purchasing
Marketing/Sales
Agent/Distributor/Importer&Exporter
Production/Manufacturing

Engineering,Construction&Contractor

Technology senices/Quality
management

Design & Consulting Senices

Trade Association & Research
Institution

Gowvernment Institution
Prfessional Media
Students

Consultants

Others

J25. 63%

J12. 99%

]23. 80%

B o5
J10. 55%
|
]2 84%
W 52

Jo. 21%

Jl. 27%

2. 20%
||1.62%
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Question 2. What products are you interested in visiting?

Oil & Gas Exploration And Development ] 31. 48%
Offshore Platform Construction / Supplies |G S 2. 19%
Oil & Gas Ground Technical Equipment I 14. 70%
Qilfield Special Vehicles ] 10.32%
Generating Sets/Driving Machine _ 11. 05%
Petroleum & Petrochemical Equipment and Manufacturing I 25.23%
Repair,Maintenance & Management _ 11. 86%
Fluid Machinery and Technology ] 15.08%

Refining / Petrochemical Product & Advanced Material _ 8. 83%

Oil & Gas Pipeline Engineering Construction / Transportation

& storage I 10. 86%

Observe & Control Technology and Equipment on Pipeline | 8. 80%

Rinsing , Anti-corrosion Equipment I 8. 66%
Automation & Instrumentation Operation _ 11. 20%
pcs&PLC Control System [N 5. 16%

Electrical & Electronic Equipment, Cable and Electric Wire _ 8. 69%

Industrial Explosion-proof Products _ 7.62%

Information System Management/E-Commerce | 4.92%

Technology and Equipment for Science Research and .
Laboratory in Petroleum etrochemical Industry _I 6. 18%

Fire Fighting / Safety / Labor Protection | 5. 87%

Technology and Equipment for Safety, Environmental
Protection , and Energy Conservation _l 5. 75%

Dismounting and package technology | 4. 57%

Others | 3.81%
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Question 3. What is your involvement in Purchasing?

Final Approval

Recommendations

Specifying
Requirements

No Involvement

|15. 97%
|17. 53%
|18. 68%

Question 4. What is your purpose of your visit?

Purchasing

Collecting the latest information

Searching Agent / Cooperation &
Investment

Contacting suppliers

Agent recommendation

Attend Symposiums / Lectures

Find Innovations

Considering future participation

Others

J15.27%

]15.64%

]10.89%
-5.69%
. 522%
_12.40%

|16.16%

-3.42%
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Question 5. How do you know about the shows?

Direct Mail / Invitation J15. 95%

Direct Mailing From Organizer 5.07%

Direct Invitation From Exhibitor |8_ 29%

Email From Organizer 6. 09%

L

Advertising in the Newspaper 6. 84%

Professional Journal I4, 64%

Internet 22.79%

Friends / Colleagues / Business

0
associates |10. 45%

Others -2, 20%
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