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1. Overview 

A. The arrival situation of everyday: 

 

Data 
Total arrive 

times 
Total arrive 

visitors 
Total New 

arrive visitors 
Percentage of 

new arrive 

2011-3-22 22307 16945 16945 100.00% 

2011-3-23 18757 14288 12004 84.01% 

2011-3-24 5007 4107 3380 82.30% 

Total 46071 35340 32329 91.48% 

 

2011-3-22
52.41%2011-3-23

37.13%

2011-3-24
10.46%
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2. Analysis of visitors’ locality: 

A. The source of the visitors’ region: 

Local Visitors

49.19%

Visitors from HK

and Taiwan

0.46%

visitors from

abroad 2.58%

Other MainLand

China Visitors

47.77%

 

B. The classified statistic of the visitors’ area (not including local 

visitors): 

Northwest China

5.93%

Southwest China

2.32%

North China

41.34%

Northeast China

10.22%
South China

3.16%

Central China

7.99%

East China

29.03%
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The proportion illustration of the visitors with various province 

——not including local visitors 
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D. Analysis of country and area: 

 

 

 

 

 

29.52%

33.95%

15.13%

13.10%

1.48%

2.58%

4.24%

Asia Europe South America Africa Oceania North America Hong Kong Macau and Taiwan
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3. Analysis of visitors’ department and position: 

A. Classified statistic of the visitors’ department 

Technology

56.12%

Management

16.78%

Purchasing

4.18%
Sales 19.16%

Not Specify

3.76%

 

B. Classified statistic of the visitors’ position 

Managers

50.23%

Staff 33.89%

Not Specify

4.42%

Service 0.83%Decision

Maker 10.62%
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4. Analysis of the questionnaires by the visitors onsite:  

Question 1. What is your main business? 

15.53%

21.69%

10.07%

17.20%

5.42%

11.27%

4.92%

3.38%

1.53%

1.36%

3.99%

1.45%

2.20%

Owner of Project/Purchasing

Marketing/Sales

Agent/Distributor/Importer&Exporter

Production/Manufacturing

Engineering,Construction&Contractor

Technology services/Quality

management

Design & Consulting Services

Trade Association & Research

Institution

Government Institution

Prfessional Media

Students

Consultants

Others
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Question 2. What products are you interested in visiting? 
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Question 3. What is your involvement in Purchasing? 

16.81%

18.44%

21.03%

43.72%

Final Approval

Recommendations

Specifying

Requirements

No Involvement

 

 

 

Question 4. What is your purpose of your visit? 

13.33%

11.14%

11.16%

5.83%

7.32%

13.19%

4.08%

2.65%

31.31%

Purchasing

Collecting the latest information

Searching Agent / Cooperation &

Investment

Contacting suppliers

Agent recommendation

Attend Symposiums / Lectures

Find Innovations

Considering future participation

Others
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Question 5. How do you know about the shows? 

24.51%

7.07%

12.47%

8.30%

7.05%

15.93%

14.08%

3.18%

7.40%

Direct Mail / Invitation

Direct Mailing From Organizer

Direct Invitation From Exhibitor

Email From Organizer

Advertising in the Newspaper

Professional Journal

Internet

Friends / Colleagues / Business

associates

Others
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5. Visitors visiting flow statistics:  

First Day: 

Visitors number curve: 
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Visits number changing curve for every 20 minutes: 
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Second Day: 

Visitors number curve: 
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Visitors number changing curve for every 20 minutes: 
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Third Day: 

Visitors number curve: 
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Visitors number changing curve for every 20 minutes: 
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